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ANSWER business to business exchange
17 February 2010, 09:00 a.m. - 10:30 a.m.
Business Roundtable on energy efficiency strategies Part II
Open discussion: Creating the Ideal Certificate
Definitions/Background
· A certificate is provided by a third party as proof of recognition for a company's achievements (in this case environmental).
· It differs from an award in that it does not just recognise the exceptional efforts of the very best. All companies who meet a set of minimum criteria are recognized.
· It should stimulate companies to maintain and develop their commitment in the long term. 

· It provides some assurance for the company to its customers, staff and stakeholders.
· Examples of certificates include:
· Environmental Management Systems like EMAS, ISO 14001, EcoStep
· EN 16001 focussing on energy management systems (ISO is also working on a new standard for energy management. However, because of the Vienna agreement, this new ISO-standard will not differ substantially from EN 16001.)
ANSWER’s Certificates
ANSWER offers a range of support to small (and medium sized) businesses, or shortly S(M)Es.  Certificates ensure that those SMEs taking positive steps can be rewarded, and are intended to fill a gap by being attainable for more SMEs (whilst maintaining environmental credibility).
· Partners analyzed and learned from existing certification schemes.  This work was important to ensure new schemes offer the best possible support to SMEs.  Resulting schemes operating within ANSWER include: 

· Climate protection enterprises in Bremen 

· West-Flanders Environmental management charter, and later on extended to a Sustainability charter (including energy topics)
· Suffolk Carbon Charter (launching March 2010) 

· Environment Diploma in Växjö
Some questions for consideration 
What is important for setting up a certificate in small and medium sized enterprises?

· How high/difficult should the level for fulfilling the criteria be?

· How should companies profit/benefit from getting the certificate?
· How could the stakeholders (staff, clients, investors…) be involved?

· How could other companies be involved?

· How should the organisational background  be (organizing institution, certification procedure…)?

· How does a good marketing strategy look like?
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